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Latest News 

 

2010 – 2020 
 

Amati Fund Manager, Anna Macdonald accepted the award at a Live 

Awards Webinar commenting "I'm delighted to accept this award on behalf 

of Amati AIM VCT. We 

couldn't have done it however 

without all the hard work of 

the underlying companies in 

which we invest and the     

brokers that bring them to  

market.  So, we thank them 

too." 

 

The Small Cap Network commented "The Amati AIM VCT looks to        

generate tax free capital gains and regular dividend income for its         

shareholders, primarily through Qualifying Investments in AIM-traded   

companies. Net asset value grew by 12% in the year to January 2020 and the 

judges were impressed by the fund’s continual support in financing          

ambitious small cap firms." 

Amati is delighted to announce that 

its fund managers have been awarded 

“VCT Manager of the Year” at the 

Small Cap Awards 2020 

Amati AIM VCT AGM & Investor Updates 
Just in case some of you missed our virtual VCT investor updates, as you may 

know we were not able to host our Annual VCT Investor Updates this year at 

the Guildhall School of Music & Drama due to the C-19 pandemic, however 

we did manage to film a series of VCT portfolio company interviews  which 

we hope you will find of interest.  Along with these clips, you will find portfo-

lio updates from Dr Paul Jourdan and David Stevenson and an update from the 

2019 & 2020 winner of the Amati Guildhall Creative Entrepreneurs’ Award : 

click here to view. 

 

 

http://amatiglobal.com/videos.php?id=18
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2010 – 2020 

Amati’s Charitable Donations  

 

“When the MacLean brothers first       

approached us about their plans to 

row across the Atlantic they already 

had   almost everything in place to 

take part in the race.  It was clear that 

they were not only determined to 

complete the      challenge in great 

style, but that they wanted to do 

something bigger than the voyage 

itself.  Part of this was in       creating 

the idea of Broar, combining as it 

does the idea of brothers and oars and 

the roar of the ocean, an idea they 

have expanded upon and made      

authentic with their particular        

personalities and style.  But an equal 

part of it was a real      commitment 

they made to selecting two            

extraordinary charities based in         

Scotland to support. 

Funding charities in many ways is not 

that different to funding businesses.  

It requires due diligence, many   

questions, some careful thinking, and 

getting to know some of the key    

individuals.  We were impressed with 

the way that they had identified   

Children First and Feedback        

Madagascar, both of which seem to 

us to be outstanding organisations.  

When Lachlan asked me if there was 

any way in which Amati could help, I 

said that while Amati doesn't sponsor 

voyages, we do give a proportion of 

our profits to UK registered charities     

chosen by each of the shareholders.  

So several of us met the two charities 

and made the decision to support 

these charities from our allocation of 

Amati's giving this year.  As a result 

we felt bound up also in the Broar 

voyage, which was wonderful to   

follow. Ewan, Jamie and Lachlan's 

energy and enthusiasm has been   

infectious.  They spent an hour with 

us recently telling us stories from the 

voyage and the long build up to it.  

They have so many wonderful tales 

to tell, and what they have achieved 

has been inspiring.” 

 

Dr Paul Jourdan 

CEO, Amati Global Investors 
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The Maclean brothers, known as 

Broar, are three brothers from        

Edinburgh who took part in the 2019 

Talisker Whisky Atlantic Challenge.  

Ewan, Jamie and Lachlan Maclean 

completed the 3,000 miles from La 

Gomera to Antigua in 35 days, 9  

hours and 9 minutes.  In doing so, 

they became the first three brothers to 

row any ocean and the youngest and 

fastest trio to row the Atlantic. 

The trio spent much of their       

childhood on the North West Coast of 

Scotland where their love for         

adventure and sea was formed.  From 

a young age, the boys took to hurtling 

off coastal cliffs and exploring the 

nearby coastline in small boats for 

entertainment.  When they announced 

that they wanted to row across the 

Atlantic, their mum reported that she 

was unsurprised by and in some ways 

relieved; “doing it together—three 

eggs in one boat if you like—was in 

many ways a relief—at least this way 

they could keep an eye on each other” 

All three of the brothers said that this 

was without a doubt the hardest 

thing they had ever done.  The  

crossing saw them through           

seasickness, battery issues, storms,       

dehydration, sleep deprivation and 

hallucinations to reach Antigua. 

The thing that kept them going 

throughout, however, were the two 

causes behind their venture.  With 

every stroke, they were giving a  

lifetime of access to clean water on 

the island of Madagscar and          

facilitating a phone service called 

Parentline for patients and children 

in need across Scotland. 

They are currently approximately 

60% of the way towards achieving 

their fundraising target of £250,000.  

Over the comings months, they have 

a number of other fundraisers 

planned, which they hope will bring 

them up to the quarter of a million 

mark. 

Broar are working with a Glasgow-based film production company, “Lost Clock   

Productions”, to make a feature-length documentary on their journey from no 

rowing experience to 3 world records.  As the documentary is in its early stages, 

the team are trying to secure necessary funds to make the film happen. 

 

To view a teaser of the film, please click here  

 

 

 

 

 

 

 

 

 

 

 

The ‘Broar’ Brothers 

If you are interested in 

hearing more about the 

project or would like to 

help them make it      

happen, get in touch at          

info@broar.co.uk 

http://amatiglobal.com/viewpoints.php?entry=60&author=newsletter
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A Message from Children 1st  

“Thanks to generous supporters like 

Amati, Children 1st have been able to be 

there for children and families throughout 

the coronavirus pandemic. 

While many people have been in         

lockdown at home, Children 1st staff 

have been delivering food parcels and 

essential supplies to families, having   

reassuring conversations on the doorstep, 

interacting with the children we normally 

see through video calls and listening to      

parents concerns and providing advice on 

the phone. 

From building dens out of blankets to 

reading stories and singing songs all 

while a child does the same on the other 

end of a video call, our team have worked 

flexibility and creatively to remain      

connected. 

We are so grateful to have been able to 

provide direct support to the families we 

work with, including: 

 

 Distributing supermarket vouchers 

to 371 families 

 Sending 190 mini kitbags out to     

families, which help them to          

communicate and manage their 

stress  

 Providing 180 families with games, 

outdoor play and garden equipment 

 Supplying over 200 communication 

devices and data such as tablets, 

laptops and mobile phones to keep      

families connected with their sup-

port networks and enable children 

to      participate in online school 

activities 

 

Our national helpline, Children 1st   

Parentline, has seen a huge surge in      

demand; supporting 40% more families 

since lockdown than in the same period 

last year. 81% of calls to Parentline about 

finances mention the current crisis        

specifically, and so we have expanded our 

Money Advice Service to be able to      

deliver one-to-one sessions that help fam-

ilies manage debt, maximise income and 

empower them with the skills to manage 

their financial     future, managing to put 

around £237,000 back in the pockets of 

85 families in Scotland. 

The generosity and kindness we’ve 

seen during these difficult and       

worrying times has been heart   

warming. The emergency aid        

provided wouldn’t be possible     

without the continued support of our 

incredible supporters who share our 

passion to help protect children from 

trauma and harm. 

Now as the lockdown restrictions are 

beginning to relax, the toll this      

pandemic is having on children is  

becoming clearer. Reported levels of 

domestic abuse are increasing.     

Hundreds of thousands of families 

face falling into poverty. The impact 

of the closure of schools threatens to 

widen the educational attainment 

gap for disadvantaged children even    

further. 

As we emerge from this crisis, more   

children and families across       

Scotland will need our help. There 

will not be one single solution -   

every family has been    affected in a 

different way and creative solutions 

will be required. 

To help children and families repair 

we hope to: 

 Expand our Family Support to 

help communities repair and    

recover 

 Increase access to the Money   

Advice Service 

 Deliver more Family Group     

Decision Making sessions. 

 

All three of these ways we help  

families put them back in control of 

their lives, something that lockdown 

took away.  A huge thank you to 

Amati Global Investors for standing 

with us in these uncertain times and 

helping keep children and families 

safe, now and for the future.“ 

Lisa Glenday Murdoch  

Children 1st 

 

Below are two video clips offering a 

bit more insight into Children 1st and 

their work:  

Video 1 

Video 2 

“We help Scotland’s 

families to put children 

first, with practical    

advice and with support 

in difficult times.  And 

when the worst happens, 

we support survivors of 

abuse, neglect, and other 

traumatic events in 

childhood, to recover.  

We help Scotland’s 

communities to play 

their part in looking-out 

for and protecting    

children.  We listen to 

Scotland’s children and 

families.  And when 

government or society 

fails to hear them or  

respect their rights, we 

speak out”. 

https://www.youtube.com/watch?v=jvwK56eOyt4
https://www.youtube.com/watch?v=iyNRlfevLlk&t=5s
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Edinburgh-based charity Feedback 

Madagascar has been working with 

many of Madagascar’s poorest  

communities for over a generation.  

www.feedbackmadagsacar.org  

  

1 in 5 children who die before 

reaching the age of 5 in             

Madagascar die due to waterborne 

disease. The money we are raising 

through Whisky for Water will 

fund 20 bore holes (including an 

AMATI borehole) giving clean 

water to 5,000 people. 

“Feedback Madagascar is a Scottish       

environmental charity that builds mixed 

grassroots development projects in        

Madagascar, where some of the poorest and 

most famine and disease-prone people in 

the world live side by side with many of the 

world’s most endangered species. 

 

We don’t believe that environmental goals 

can be reached through bullying, cash     

incentives or short-term commitments.    

Instead, we and our partners help with    

primary needs like health, clean water and 

food security to create a sustainable future 

for Malagasy families, where improved   

education, rights and income give people 

the self-sufficiency, awareness and hope to   

restore and protect their environment. Yes, 

this approach takes a lot of talking and a lot 

of time, but we are now a vital part of 

hundred’s of communities, and we like   

talking to them – and listening. We have 

known most of them for over 25 years now, 

and we are not planning to leave. 

In such a challenging environment our 

work – and the commitment of supporters 

like Amati - makes a very big difference. 

 

Since it was founded in 1993 Feedback 

Madagascar has: 

• Trained 2,500 Health Agents and 

728 Traditional Birth Attendants, 

saving thousands of lives 
• Trained 1,800 people in agroforestry 

and 2,300 households in nutritious 

yam cultivation  
• Dug 183 boreholes providing clean 

water for 45,000 people. 
• Built 77 schools serving 19,500  

pupils  
• Rebuilt the Malagasy silk industry 

by reintroducing the native silk moth 

and replanting the unique Tapia  

forest  
• Equipped and trained hundreds in 

the vanilla, wickerwork and         

essential oils industries  
• Established 67 community-based 

forest management associations who 

have protected over 164,000       

hectares of forest, fauna and flora  
• Planted 1.5 million trees 

• Restored 296 hectares of forest 

  

Over the last year we have been           

campaigning for clean water, teaming up 

with the ‘Broar’ brothers and their         

supporters, as well as the Scotch whisky 

industry, to build boreholes and deliver 

clean water to thousands of Malagasy   

people. It is such a vital element to help 

people get healthy, overcome their chal-

lenges and   protect the forest. 

 

I’m delighted to say that, as a thank you 

from Madagascar to Amati for their      

fantastic support, the next borehole we are 

building will be called ‘The Amati      

Borehole’ – so watch this space! 

There’s so much more we can do.  We 

need more partners, sponsors and donors to 

make our ambitions come true. We are a 

flexible bunch. Donors can tell us what 

they want to fund - you can plant a tree or 

patch of forest by proxy, sponsor a cottage 

industry, or even pay for a new school. 

Perhaps we could work together, either 

through sponsorship, staff fundraising, 

carbon offsetting or direct donations. Get 

in touch and we can meet up: call 07551 

955927 or email  

jamie@feedbackmadagascar.org. 

And a heartfelt thank you for Amati’s   

support.” 

 

Jamie Spencer, OBE 

CEO Feedback Madagascar  

http://www.feedbackmadagsacar.org
mailto:jamie@feedbackmadagascar.org
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The ‘Broar’ brothers have with their Dad, world-leading whisky 

expert Charles MacLean, worked to create a once in a lifetime    

whisky in a bid to save lives in Madagascar.  

Tomorrow (17 July 2020) at 10am they will be launching a lim-

ited-edition   whisky, which was “pillaged” from 17 distilleries on 

the West Coast of Scotland during Broar’s’ first training row. The          

campaign was dubbed “Whisky for Water”. Click here to see a 

video clip. 

(Full “Whisky for Water Film” will be made     

available to view at Royal Mile Whiskies) 

The team of experts who blended the whisky was 

led by writer, Whiskeria reviewer and star of ‘The 

Angels’ Share’, Charles MacLean, and includes 

Whyte & Mackay master blender Richard Paterson.  

Each bottle contains a small amount of whisky, 

which accompanied the boys during their 35-day 

row from La Gomera in the Canary Islands to     

Antigua in the Caribbean in the Atlantic Campaigns 

Talisker Whisky Atlantic Challenge.  

Just 168 bottles of MacLean’s Pillage, a blended Malt, and 299 

bottles of MacLean’s Spillage, a blended Scotch, will be        

available. The rarity and high-quality of the unique blends has 

prompted Edinburgh’s Royal Mile Whiskies to prepare for a rush 

of interest from collectors across the globe.  (For those who aren’t 

able to snap up a bottle of either Pillage or Spillage, 700 x 5cl 

miniatures of Spillage will be available) 

Proceeds from the sale of the whisky will enable Feedback    

Madagascar to build “Broar holes”, providing clean water for life 

to more than 3,000 people in this impoverished country where 

20% of deaths of children under five is from water-borne diseases.  

As already mentioned the next Bore hole will be named after 

Amati.  

Youngest brother Lachlan, 21, said “The experience of making 

the whisky gave us a real insight into Dad’s world. It’s no wonder 

people across the world are so enchanted by the flavours and   

stories behind Scotch whisky. The overwhelming generosity of 

the 7 West Coast distilleries which donated to our cause is a credit 

to the entire industry.  Every dram will save lives; whisky is quite 

literally being turned into clean water.” 

“We know better than anyone how high Dad’s standards are, 

and he’s very proud of this whisky. Ever since we sat down 

with Feedback Madagascar and dreamed up the 'Whisky for 

Water’ campaign, we’ve been overwhelmed by the          

generosity of people from Scotland and beyond and we’ve 

loved every minute of working with our Dad to hopefully 

make even more of a difference.” 

The whisky has been a year in the making and 

was collected during Broar’s first training run.   

Father of the boys, Charles Maclean, said: 

“What a blender is trying to do is make   

something that is more than the sum of its 

parts. To my knowledge, this is the first time 

that all the distilleries on the west coast have 

collaborated and we’ve tried to balance the 

personalities of the different whiskies to create 

two unique, attractive and very rare blends.  

“This whole adventure - helping my boys get 

organised for the row, watching them break 

three world records and working with them to create these 

whiskies - has been a life-changing experience for them, and 

for me. I’m incredibly proud of them.” 

These whiskies should raise almost £100k, which would 

allow Feedback Madagascar to build at least 18 new Broar 

holes.  

Arthur Motley, purchasing and sales director at Royal Mile 

Whiskies, added: "Not only is this the first blending project 

of one of the most respected names in Scottish whisky and a 

limited edition, but all the proceeds will go to charity. Given 

those factors and the exquisite taste of both whiskies, we 

think the bottles could sell out within hours."  

 

The whisky will be available from 10am 

on Friday July 17  at: 

 

Royal Mile Whiskies 

“Whisky for Water” 

http://amatiglobal.com/viewpoints.php?entry=60&author=newsletter
http://www.RoyalMileWhiskies.com
http://www.RoyalMileWhiskies.com
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R I S K  W A R N I N G S  

This newsletter does not constitute investment, tax, or legal advice, and nor 

does it constitute an offer, invitation or solicitation to invest in the products 

described. Amati will not provide any investment, tax, or legal advice, or 

make any personal recommendations as to the suitability or otherwise of 

these products.  Before investing in our products we recommend that you 

contact your financial adviser.  

These investment products place your capital at risk and you may not get 

back the full amount invested, even allowing for any tax breaks.  The value 

of your investment may go down as well as up.  Past performance is not a 

reliable indicator of future performance.  Investors should be aware that any 

investment in equities is subject to risk, and that investment in smaller     

companies, in particular unquoted companies and those quoted on the        

Alternative Investment Market (AIM), carries an even higher risk than that 

of larger companies listed on the main market of the London Stock            

Exchange.  This is due to the higher volatility and lack of liquidity often 

found in smaller company shares, as well as typically higher levels of      

business specific risks.  Illiquidity means that buying and selling portfolio 

holdings may take some time, and in a worst case scenario portfolio         

companies could be delisted from AIM, making them very difficult to buy or 

sell, which in turn could affect the value of your investment. Current tax 

rules and the available tax reliefs offered on investments into AIM-quoted 

stocks may change at any time, and there is a considerable risk that if the   

legislation changed in respect of these tax reliefs, then those portfolio      

companies that no longer qualified for such reliefs would be subject to heavy 

selling pressure, potentially leading to significant investment losses. 

This financial                  

promotion is issued by 

Amati Global Investors 

Ltd, authorised and      

regulated by the            

Financial Conduct         

Authority and                 

registered in Scotland 

no. SC199908.  

Amati  Global      

Investors  Ltd  

8 Coates Crescent 

Edinburgh 

EH3 7AL 

Phone: +44 (0)131 503 9115 

www.amatiglobal.com 

 

Email: info@amatiglobal.com 

Calls are recorded and   

monitored. 

AMATI  PEOPLE  

2010 – 2020 

We are delighted to announce two new appointments at Amati. 

 

 

 

 

 

 

 

 

 

 

 

 

 

We hope that you are all keeping well and safe, and as always, we welcome  

your feedback/comments.   

Please either email the team at info@amatiglobal.com or call us  

on 0131 503 9115. 

Hamish Galt joined us in early July to help assist with investor     

communications. 

Hamish is a recent Economics graduate from the University of         

Glasgow and joins Amati as Investor Relations Administrator.  He has 

had previous experience in Investment Operations at Walter Scott &       

Partners.  Hamish is a keen hockey player, representing Glasgow based 

Western Wildcats and the Scottish International Team with 11 caps to 

date. 

Alastair White joined Amati in June to work on systems for the 

fund management team and assist with systems administrations as part 

of the IT team over the summer.  Alastair is a recent graduate from the 

University of Edinburgh in Computer Science and Mathematics with a 

background in cyber security.  Prior to Amati, Alastair had experience 

as an IT technician for the department of Informatics at Edinburgh and 

as a committee member of the University’s cyber security society. 

mailto:info@amatiglobal.com

