
  NEWSLETTER  

Finely crafted investments 

Investment in smaller 
companies can be   
higher risk than         
Investment in well-
established blue chip 
companies. Funds     
investing significantly in 
smaller companies can 
be subject to more     
volatility due to the    
limited marketability of 
the underlying  asset. 
Please refer to the risk 
warning on page 7 

Past performance is not 
a reliable indicator to 
future performance 
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We are delighted to highlight that Amati AIM VCT has been awarded Best Specialist 
VCT at Investment Week’s Investment Company of the Year Awards 2020.  Dr Paul  

Jourdan commented “ The team at Amati is delighted 
that Amati AIM VCT has been awarded Best Specialist 
VCT at    Investment Week's Investment Company of 
the Year Awards 2020. Investment Week is a leading 
finance  industry journal and we are honoured to    
receive this vote of confidence in our investment    
philosophy and process."  

 

Another award that we were honoured to receive was 
for Boutique of the Year (below £1bn AUM)  from            
Investment Week. Judges Comments:  “The judges said 
this group has claimed the niche space of UK smaller  
companies and has done it through successful flagship 
funds.  They are not afraid to continue to enhance their 
proposition with greater  attention to ESG issues within 
their small-cap universe—an often overlooked             
consideration in this part of the market”. 

 

Amati’s Approach to ESG Investing 
Dr Paul Jourdan recently offered  John Monaghan (Head of Research at Square Mile 
Investment Consulting & Research) an indepth understanding of  Amati’s approach 
to  ESG investing and how that is incorporated into the process.  To view this 20 
minute interview please click here 

Amati AIM VCT Fundraising 
Many thanks to all our existing and new shareholders who took part in the recent              

Prospectus Offer.  We were overwhelmed by the level of interest which resulted in a 

total raise of £44m.  The VCT  has had a strong year to date (at 30 November 2020) 

with a total return of 19.9% vs. 9% benchmark return, driven mostly by the VCT’s 

weighting in Healthcare and Technology Stocks.  The investment team will take a view 

shortly as to whether we will seek a further raise this tax year.  Should you wish to be 

notified as soon as we have clarity on this, please email info@amatiglobal.com and we 

will ensure that you are kept informed. 

http://amatiglobal.com/videos.php?id=22
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Portfolio Company Spotlight 

HeiQ is a materials technology developer 
and manufacturer, operating from four 
production facilities in Switzerland,      
Australia and the US. It listed in the UK 
in early December, raising £20m to fund  
future growth.  

 

HeiQ’s core products are at the leading 
edge of the $25bn textile treatment      
market, enhancing the functionality of  
consumer and technical textiles. This    
market is expected to grow at 4-5%,      
primarily driven by consumer demand. In 
addition it has recently successfully 
launched a new  product, Viroblock, 
which addresses a $10bn market for    
antimicrobial textiles, expected to grow at 
9-10% and obviously boosted by the   
current pandemic. End  markets range 
across clothing, footwear, furnishings, 
transport textiles and protective medical 
equipment & masks. Added textile    
functional ity  includes  dynamic         
warming /cooling for sportswear,       
sustainable water repellence for outdoor 
garments, and indoor air purification for 
furnishings. Viroblock uses HeiQ's silver 
and liposome technologies to provide      
antiviral and antibacterial efficacy.  

 

HeiQ produces both chemicals and       

materials. Its chemicals are sold to textile 

mills which incorporate them onto fabrics 

in thin films, which are then processed 

into end-products. HeiQ can also       

produce   treated textiles itself, for direct 

supply to end-manufacturers. Another     

revenue stream is royalty driven, such as 

with Viroblock, allowing third party  

product developers to use HeiQ's      

technology and branding in areas it can't 

access for itself. Textile aftercare sprays 

are also part of the range. HeiQ's focus is 

on speciality     products, which keeps it 

away from the large chemical companies 

which dominate upstream markets. 

HeiQ is an IP-rich business - multiple   

patent families and trademarks across five 
technology platforms, two of which are 
unique to HeiQ and one of which has 
been uniquely modified by HeiQ. New 
products and formulations accounted for 
50% of first half 2020  revenues. This 
allows HeiQ to stay ahead of competitors, 
by constantly innovating. Key to this  
advantage is fast development cycles from 
laboratory to market entry (for  example a 
sports textile product recently took just 
nine months). 

 

Gross margins are currently just under 
50%, but with the potential to rise closer 
to 60% reflecting a higher product mix in 
future driven by royalty income, plus  
operational leverage. Revenues in the first 
half of 2020 of $30m were more than for 
the whole of FY19. This was primarily 
driven by sales of Viroblock, reflecting 
the pandemic and Asian  demand. 

 

HeiQ offers a number of investment       

attractions – it has an abundance of        

technology, it has products to both help   

reduce carbon emissions and tackle the   

pandemic, it is founder managed,      

commercially proven and not aggressively 

valued.  

HeiQ is currently held within TB Amati 

UK Smaller Companies Fund and owns  

9.2% of the company with the weighting 

representing 2.8% of the fund. (as at 21 

December 2020). 

 

 

Amati Global Investors 
are managers for: 

 

• Amati AIM  VCT 

• TB Amati UK  Smaller 
Companies Fund 

• Amati AIM IHT    
Portfolio Service 

• Combined AUM of 
£761.5m (as at  30  
November 2020) 
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Eqtec offers gasification technology     
solutions for waste-to-energy projects.  
Gasification has an important role to play 
as we transition away from energy derived 
from fossil fuels and look for better waste 
solutions.  Currently a large amount of 
waste in the UK is incinerated.             
Gasification does not burn waste as      
incineration does, rather it vaporises it  
almost instantly into a gas.  Instead of  
producing heat, smoke and exhaust gases, 
it produces synthesis gas (syngas) which 
can be used as a fuel, or converted into 
other forms of energy.  When the waste 
source used is organic biomass, the     
output syngas can also be considered a 
renewable energy source. The gasification 
process can also produce biochar for use 
as a  natural fertilizer.   

Compared to Eqtec’s Advanced            
Gasification Technology, incineration not 
only produces around 28% more carbon 
emissions per unit of energy output      
obtained from waste (because gasification 
is more efficient), it also produces more 
environmentally damaging outputs, such 
as fly ash (which commonly contains        
hazardous toxins and sometimes contains 
certain poisonous elements), or dioxins 
and furans.  Gasification also lends itself 
to smaller scale operations than          
incineration, allowing for the creating of a 
more distributed network of treatment 
and generating plant, which 
can be    situated closer to the 
sources of waste.   

Gasification is technically  
difficult, and many attempts at 
constructing gasifiers have run 
into difficulties, in particular a 
plant built in the Tees Valley 
aiming to take 350,000 tonnes 
of waste per year built by Air 
Products which failed in 2016.  

Eqtec is the only gasification company we 
have found that can boast a commercial 
scale biomass gasification operation that 
has been running with 90% up time for 
more than 6 years.  This is a 6MW plant 
in Movialsa, Spain, which takes olive 
pomace (a byproduct of local olive     
production) and converts it into syngas, 
which is in turn fed into gas turbines to 
generate electricity.  Following the      
appointment of David Palumbo as CEO 
in August 2019, the  company has begun 
to gain commercial traction and has a 
deep pipeline of projects at pre-financial 
close stage.  One, North Fork           
Community Power in California, has 
passed this stage and is in construction.  
This, together with a number of other  
pipeline projects in California, are aimed 
at take as its source the abundance of 
biomass which causes the terrible and 
regular forest fires in that state.  Pipeline 
projects in the UK, and Ireland, will be 
based around  Refuse Derived Waste 
(RDF).  Others in Greece will be based 
around agricultural biomass waste. 

The company will need to show that it 
can pull its pipeline projects through to      
commercial close, and that the first new 
plants it builds for the various waste types 
all work as planned.  Each proof of    
concept should unlock a great deal of 
further  demand for Eqtec’s technology.   

Eqtec is currently held in the TB Amati 
UK Smaller Companies Fund and owns, 
7.8% of the company with the weighting 
representing 1.2% of the fund (as at 21 
December 2020). 

Portfolio Company Spotlight 

 

Past performance is not a 
guide to future             
performance.                
Investment in smaller 
companies, in  particular 
those  quoted on the           
Alternative Investment 
market (AIM), carries a 
higher risk than that of 
larger companies listed 
on the Main Market of 
the London Stock         
Exchange. 
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Renalytix has developed an in vitro      
diagnostic platform, KidneyIntelX, 
which uses a machine learning enabled 
algorithm to distinguish which patients 
with type two diabetes or early-stage 
kidney disease are at risk of rapidly   
progressing to late stage Chronic     
Kidney Disease (CKD) leading to    
kidney failure. This is a massive 
healthcare issue due to the size of the 
patient  population and the cost of   
dialysis for CKD - roughly $90,000 per 
patient per year amounting to $28    
billion spent annually by Medicare in 
the United States.  

There is currently no way to identify 
which patient with diabetes, a high risk 
factor, or those with early-stage kidney 
disease will progress to CKD.          
KidneyIntelX works by combining   
biomarker information from a blood 
test with clinical information from the 
patient’s electronic health record to  
provide Doctor’s with a patient specific 
risk score. KidneyIntelX provides    
actionable insights linked to clinical  
actions. For example, a patient with at 
high risk of near term kidney function 
decline could be   referred to a specialist 
for aggressive care, while those with a 
low risk score would be monitored   
every year by their Doctor. 

To commercialise KidneyIntelX,         
management has expertly navigated the 
labyrinthine reimbursement landscape 
in the United States. This requires three 
things; coding, pricing and coverage.   
Coding is used to report the use of a 
test to private or public payors for                   
reimbursement. Pricing determines the      
reimbursement price for the test, while 
coverage reflects whether private     
insurers or Medicare have agreed to pay 
for the test. These are not joined up and 
test developers need to progress each 
individually. To have received a code, 
pricing and coverage determinations 
f rom pr i va t e  insur er s  be for e           
commercial launch is impressive,        
highlighting the skill of the management 

team and the high unmet need in kidney 
disease.  The company is  also             
progressing federal reimbursement for 
Medicare  coverage, which if successful 
will come in 2021. 

In August 2020, Renalytix submitted its 
filing to the FDA for clearance of         
K i d n e y I n t e l X .  T h e  t e s t  h a s            
Breakthrough Designation so the FDA 
is  required to complete a review of the 
application within 90 days but there is 
no guarantee that this timeline will be 
met. Regardless, the FDA decision is on 
track for late 2020 or early 2021.  

FDA approval is not required to       
generate revenues. These will be      
generated from the private insurers and 
hospital systems, such as Mount Sinai in 
New York, that have already agreed to 
cover the test. KidneyIntelx was 
launched within the Mount Sinai Health 
System in September 2020. Renalytix 
has its own testing facilities in New 
York and Utah, from which it can    
process KidneyIntelX tests from 49 
states. 

Renalytix have delivered on all their 
2018 IPO promises and achieved                  
commercialisation of KidneyIntelX       
staggeringly quickly. There is further   
potential upside in 2021 from FDA       
approval of the test, Medicare coverage, 
broader use of KidneyIntelX across the 
US and further deals with large pharma 
to use KidneyIntelx to optimise the use 
of  therapies. 

 

Renalytix is currently held in the TB 

Amati UK Smaller Companies Fund 

and owns 3.2% of the company with 

the weighting representing 2.0% of the 

fund (as at 21 December 2020). 

Portfolio Company Spotlight 

Investment markets and 
conditions can change   
rapidly and as such the 
views   expressed should 
not be taken as            
statements of fact nor 
should reliance be placed 
on these views when   
making  investment       
decisions. Past                 
performance is not a      
reliable indicator to  future  
performance. 
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Christmas update from Children 1st 

2020 has seen a huge increase in demand for 
our support. Across Scotland, our Children 
and Family Services teams have been working 
online, by phone and safely in person, to   
support vulnerable children and 
families through the pandemic.  
Activities have included: 

• P r o v i s i o n  o f  d i g i t a l       

equipment and data; 

• C o v i d - s a f e  o u t d o o r        

activities for children,     
i n c l u d i n g  w o o d l a n d        
exploring and  den-building  

• Distributing £11,000 of supermarket 

vouchers 

• Regular mental health support for  

children and parents/carers who are 
struggling 

• Grocery and prescription deliveries to 

isolated families. 

 
 

‘The staff are just lovely. They help me 
lots with my mental health. And my kids 
got to do stuff this summer that I        
probably wouldn’t have done on my own.’ 
– Parent, Midlothian, August 2020 
 

We know that Christmas has the potential to 
be an especially difficult period for many  
families. Parents may feel ashamed if they 
cannot afford presents or a special meal for 
their children. We want to be there for those 
families who need us this Christmas. 

 

Children 1st Parentline 
 

Children 1st Parentline is our free national 
helpline and online advice service, open 7 days 
a week, for any adult who is worried about a 
child. Trained staff and volunteers provide a 
listening, non-judgemental ear and can refer 
people on for further support, for example 
from our  Money Advice Service. Since 
March, we have seen a huge increase in calls 
and visits to our web pages. Parentline will be 
open every day over the festive break,       
including Christmas Day, providing support 
for families at a time when many statutory 
services are put on hold.  

 

‘Just talking it through with someone 
helped me think straight and feel a whole 

lot better. I called feeling like a really bad 

mum, and now I know that's not true.’  

 

Christmas Voucher Appeal 
In previous years, Children 1st has invited 
companies to donate physical presents for 

children. However, this year, we 
wanted to do things a bit      
differently. 

After a year in which so much 
was beyond their control, we 
feel that families deserve to 
choose for themselves the best 
Christmas gifts for their        
children. For this reason, we’ve 

invited      businesses to donate gift vouchers 
instead of toys. One voucher, for one child, is 
valued at £15. Our service teams across the 
country have told us the number of families in 
their areas who need this support. These are     
families that we have been working with over 
a significant period of time: they trust us and 
we trust them. Many will choose to buy a  
present for their child, while others may    
decide to put the money towards an          
extra-special Christmas dinner. We believe 
families deserve the dignity of choosing this 
for themselves.  

It’s heartening to see how many of our     

corporate partners support this  approach and 

have risen to the        

challenge. We have    

almost reached our target 

of vouchers, and we look 

forward to bringing a wee 

bit of hope and joy to 

families who need it most 

this Christmas.  

 

Thank You ! 
 

It has been such a pleasure to work with  
Amati Global Investors this year. Thank you 
for your generosity, kindness, and your     
interest in our work. We hope to get to know 
you better in the year ahead.                              

From Children 1st to all at Amati, here’s  

wishing you and your families peace and joy 

this Christmas.  
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Charity Update from Jamie Spencer, Director of            

Feedback Madagascar 

Thanks to the amazing generosity of 
Amati this difficult year, Feedback      
Madagascar has been able to work at full 
tilt without any redundancies and able to 
respond to the Covid crisis as well as   
carry on with it planned rural               
development and conservation work in 
Madagascar. 

 

"The Amati BROARhole" is just one  
direct intervention realised this year. In 
the village of Antanetibe near              
Ambohijanaka, almost bang in the   mid-
dle of the giant   island the primary school 
and local hamlet 300 children and 100 
people, have always taken their chances 
with dirty water from the edge of a paddy 
field. Now they have a new pump with 
regularly tested clean water, and a trained 
and equipped local management and re-
pairs committee. It was built in the height 
of Covid lockdown. the drilling team were 
given special permission to proceed and 
the local people helped source and 
transport hundreds of buckets of water 
for the drilling, sand and rock for the con-
crete base and fence posts. An unforeseen 
role of the new pump is its function as a 
central point, visited daily by every house-
hold, to post on signs the  latest covid 
guidelines and information, and a com-
mon activity where people can get used to 
practicing Covid protocols, masks, wash-
ing, and social distancing. 

 

So far this year since Broar rowed into  
Antigua, we have built 8 BROARholes 
instantly bringing clean lifesaving water to 
approx 3000 people. That’s one person 
for every mile they rowed across the   
Atlantic! And thanks to their incredible 
fundraising and the Whisky for Water 
sales, there are plenty more broarholes in 
the pipeline! (Sorry). 

 

We are thrilled that Ewan, Jamie and  
Lachlan are officially Feedback             
Madagascar Champions and are           
continuing, with incredible verve,       
fundraising and   plenty more. They     
manage our social media and, as soon as 
travel restrictions are lifted, they will be 
going to Madagascar to visit the       
Broarholes and plenty of other projects. 

We are cramming their itinerary already. 
One inclusion is to pit their oceanic    
rowing skills against three fishermen 
brothers from a Vezo sea gypsy         
community, but who knows what else this 
dynamic trio will get up to. 

 

O t h e r  F e e d b a c k  M a d a g a s c a r         
achievements in 2020 include : 

• installed a water system into the      

regional hospital of Fianarantsoa (serving 
a population of over one million people) 
which has had no reliable water for 30 
years! 

• built 2 schools for 1000 pupils; 

• emergency feeding (and deworming) 

of 22,000 children when the schools were 
closed. And now feeding them in school 
canteens; 

• set up 416 household agroforestry 

schemes for sustainable agriculture and 
reforestation; 

• secured land for 29,000 people to use 

for sustainable agriculture so they do not 
need to exploit the forest; 

• 32,000 hectares of primary forest and 

lemur habitat mapped. monitored and 
guarded by local community volunteers. 

 

Of course, as for every charity this year, 
fundraising has been very restricted. We 
are currently auctioning two fabulous    
pictures by Frances Macdonald and Ross 
Ryan, who are currently showing in The 
Scottish Gallery, Edinburgh https://
scottish-gallery.co.uk/  If you would like 
to bid: all your money will go to our work: 
please follow the instructions at    News 
about Feedback Madagascar 
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To view some video footage taken at the Amati Broarhole in Madagascar, please click here. 
 
 
 
 

 

Amati Quiz   
This is your chance to win a limited edition whisky created by whisky legend Charlie      
Maclean, which has a ratio of 60% malt whisky to 40% grain whisky.  Charlie and his team 
were honoured to create this dram to celebrate the record breaking transatlantic crossing his 
three sons made as part of the Talisker Challenge in 2020, braving high seas in their rowing 
boat for 35 days. The bottling was limited to 299 bottles only. 

 
For your chance to win a Limited Edition Bottle of Spillage Whisky, answer correctly the     
following questions: 

1. How many BROARholes have been built so far this year? 

2. What revenue did HeiQ produce in the first half of 2020? 

3. How much did Amati AIM VCT raise in its recent Prospectus Offer? 

4. What awards did Amati Global Investors win this year at Investment Week’s Specialist 
Investment Awards 2020 and Investment Company of the Year Awards 2020?   

5. Name one of the charities supported by Broar? 

 

Please email your answers to info@amatiglobal.com before Friday 8 January 2021.  All correct 
entries will be put into a hat and drawn at random.  The winner will then be notified and     
mentioned in the next Amati newsletter—Good luck ! Slainte Mhath !  
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Investment markets 
and conditions can 
change rapidly and 
as such the views          
expressed should not 
be taken as            
statements of fact 
nor should reliance 
be placed on these 
views when making            
investment decisions. 
Past  performance is 
not a reliable         
indicator to   future                 
performance. 
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R I S K  W A R N I N G S  
This newsletter does not constitute investment, tax, or legal advice, and nor does it constitute 
an offer, invitation or solicitation to invest in the products described. Amati will not provide 
any investment, tax, or legal advice, or make any personal recommendations as to the      
suitability or otherwise of these products. Before investing in our products we recommend 
that you contact your financial adviser.  

These investment products place your capital at risk and you may not get back the full 
amount invested, even allowing for any tax breaks.  The value of your investment may go 
down as well as up.  Past performance is not a reliable indicator of future performance.  In-
vestors should be aware that any investment in equities is subject to risk, and that investment 
in smaller companies, in particular unquoted companies and those quoted on the  Alternative 
Investment Market (AIM), carries an even higher risk than that of larger companies listed on 
the main market of the London Stock Exchange.  This is due to the higher volatility and lack 
of liquidity often found in smaller company shares, as well as typically higher levels of      
business specific risks.  Illiquidity means that buying and selling portfolio holdings may take 
some time, and in a worst case scenario portfolio companies could be delisted from AIM, 
making them very difficult to buy or sell, which in turn could affect the value of your invest-
ment. Current tax rules and the available tax reliefs offered on investments into AIM-quoted 
stocks may change at any time, and there is a considerable risk that if the legislation changed 
in respect of these tax reliefs, then those portfolio companies that no longer qualified for 
such reliefs would be subject to heavy selling pressure, potentially leading to significant 
investment losses. 

This financial                  

promotion is issued by 

Amati Global Investors 

Ltd, authorised and      

regulated by the            

Financial Conduct         

Authority and                 

registered in Scotland 

no. SC199908.  

Amati  Global      

Investors  Ltd  

8 Coates Crescent 

Edinburgh 

EH3 7AL 

Phone: +44 (0)131 503 9115 

www.amatiglobal.com 

 

Email: info@amatiglobal.com 

Calls are recorded and   

monitored. 

AMAT I  PE OPLE  

Ross Barbour—Sales Support Executive   

Ross joined Amati in November 2020 to support the sales team. He   
studied at the University of Aberdeen where he completed an             
undergraduate degree in Economics and a postgraduate degree in         
Accounting and Finance. Prior to Amati, he worked at Aberdeen Asset 
Management and Nikko Asset Management as a performance and risk 
analyst. Ross is a keen aviator and holds a commercial pilots licence.  

 

We hope that you are all keeping well and safe, and as always, we           
welcome your feedback/comments.    Please either email the team at        
info@amatiglobal.com or call us on 0131 503 9115.   

In the meantime, we’d like to wish you a Merry Christmas from all the 
team at Amati ! 

  

Olivia Pattison—Marketing Sales Executive 

Olivia Pattison joined Amati at the end of November 2020 as Marketing 
Support Executive. Olivia is a recent graduate from the University of 
Dundee, gaining a First Class Honours Degree in Geography, and has 
particular interests in climate change and renewable energies. She has had 
previous experience in marketing, promotion and sales through           
promotional agencies in Belfast, and since graduating, has completed an 
internship in Business, Operations and Marketing. Olivia played          
university hockey, is a keen skier and has completed voluntary work in 
Morocco and Northern Ireland. 

 

We are delighted to announce two new appointments at Amati. 

mailto:info@amatiglobal.com

